
  

D
istrict 12 

D
istrict 7 

D
istrict 6 

(also interested 
in 7) 

 D
istrict 5 
 D

istrict 
N

um
ber 

N
ot yet 

confirm
ed. 

N
ot yet 

confirm
ed. 

N
orth Phoenix 

C
ham

ber of 
C

om
m

erce 
(N

PC
C

) 

G
lobe/M

iam
i 

C
ham

ber of 
C

om
m

erce 

O
rganization 

N
am

e 

  TB
D

 

$250 
per 
debate 

C
ost 

  G
ive each candidate tim

ed opening and 
closing rem

arks.  A
udience questions 

subm
itted by a card, prior to the start of 

the debate.  Publicity:  N
PC

C
 m

onthly 
new

sletter &
 w

ebsite, press releases, 
blast e-m

ail to all N
PC

C
 m

em
bers, 

special m
ailings to area com

m
unity 

associations. 

G
ive each candidate tim

ed opening and 
closing rem

arks (possibly 2 m
ins.).  

C
ollect audience questions.Publicity:  

e-m
ail all cham

ber m
em

bers, send new
s 

releases to m
edia and contact local 

radio stations. 

M
ethod of A

pproach 

  Sponsored debates for 
general election legis. 
C

andidates and city of 
Phoenix m

ayor &
 council.  

A
pprox. 50-75 people in 

attendance. 

H
eld a debate for all 

candidates (total of 8) 
running for Federal Legis. 
D

ist. 1.  C
overage provided 

by local radio and 
new

spapers.  A
pprox. 50 

people in attendance. 

E
xperience &

 E
xpertise 

                                                                                                                                                                            A
G

EN
D

A
 ITEM

 V
I 

                                                                                                                                                                            2/24/04 
                                                                                         
                                                                                                                                                                                                                

  The C
ham

ber does not take 
positions on specific issues.  They 
foster business grow

th and 
prosperity, thus enhancing the 
quality of life of the entire area. 

H
ave not endorsed any candidate 

for legis./statew
ide office for the 

past 5 years.  D
o not endorse any 

political party or ideological 
advocacy group. 

Perception of 
N

onpartisanship 

Sum
m

ary of Potential D
ebate Sponsors 



  

D
istrict 19 

D
istrict 15 

D
istrict 14 

  D
istrict 13 
 D

istrict 
N

um
ber 

N
ot yet 

confirm
ed. 

N
ot yet 

confirm
ed. 

N
ot yet 

confirm
ed. 

C
artw

right 
Education 
A

ssociation 

O
rganization 

N
am

e 

   TB
D

 

C
ost 

   W
ith support &

 direction from
 

C
C

EC
 sponsor has indicated 

w
illingness and desire to sponsor 

debates. Flexible regarding debate 
form

at. 

M
ethod of A

pproach 

   N
o prior experience but the sponsor has 

com
m

unity support.  

E
xperience &

 E
xpertise 

   C
artw

right Education 
A

ssc.  is the professional 
organization that 
represents teachers and 
support staff in the 
C

artw
right School 

D
istrict.  Focus is based 

Perception of 
N

onpartisanship 

Sum
m

ary of Potential D
ebate Sponsors 



  

D
istrict 25 

D
istrict 24 

D
istrict 23 

  D
istrict 21 
 D

istrict 
N

um
er 

C
ochise C

ollege 

People for the 
U

SA
, Y

um
a 

C
hapter 

Pinal C
ounty 

N
ot yet 

confirm
ed. 

O
rganization 

N
am

e 

$0 

$1,500 
per 
debate 

$525/ 
per 
debate 

 C
ost 

Som
e set questions and audience 

m
em

bers m
ay subm

it questions 
that w

ill be screened by the 
m

oderator.  Publicity:  t.v., 
radio, new

spaper, PSA
s, flyers 

put up around cam
pus. 

C
andidates w

ill be allow
ed 

opening and closing rem
arks 

w
ith the audience allow

ed to 
subm

it w
ritten questions to the 

m
oderator.  Publicity:  radio 

spots, local channel PSA
s, press 

releases to the local new
spaper, 

new
sletter

  C
andidates given opening 

statem
ents, a series of questions, 

and a closing statem
ent. 

Publicity:  Series of advertisem
ents 

and press releases to the m
edia in 

the district.  A
nnouncem

ents on 
Pinal C

ounty G
overnm

ent 
television in m

essage form
at.   

 M
ethod of A

pproach 

H
ave sponsored congressional debates in 

2000 and 2002, w
hich w

ere televised and 
w

ell attended. 

H
ave sponsored debates in 1998, 2000, 

and 2002 for local and county candidates. 

H
ave not sponsored debates.  H

ave 
extensive experience in holding public 
hearings. 

 E
xperience &

 E
xpertise 

A
s a com

m
unity college, 

they are nonpartisan by 
definition. 

501c3 organization w
ith a 

national chapter based in 
W

yom
ing and four A

Z 
chapters.  They do not 
endorse any candidates. 

C
ounty governm

ent, by 
definition, is a 
nonpartisan entity. 

 Perception of 
N

onpartisanship 

Sum
m

ary of Potential D
ebate Sponsors 

 



  

 


